Visual Identity Standards

HACC, Central Pennsylvania’s Community College
Revised July 28, 2022

A

Introduction
The visual identity of HACC, Central Pennsylvania’s Community College, is a valuable asset that
everyone has a responsibility to protect by managing its use.
These guidelines have been established to assist the College, its consultants and its suppliers in
the application of its brand and identity as well as the visual identity of the HACC Foundation.
Adherence to the information and graphic layouts as documented in this guide will ensure that
the HACC brand is always presented in a consistent and appropriate manner.
All HACC communications have been specially designed and form part of an integrated system
of marketing communications. Any questions you may have regarding these guidelines should
be directed to the Office of College Advancement (OCA).
YOUR input on the College Visual Identity Standards is welcome.

Contact:
IMCprojects@hacc.edu

Visually
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Color Schemes
Official College Colors of HACC:
The official colors of HACC, Central
Pennsylvania’s Community College, are
Black (100%), Black (70%) and Pantone
(PMS) 201C.
Do not use other tints or shades of these
colors in a context that suggests they are
official colors.
The official College logo can only be
displayed in Black, Black (70%),
PMS 201C, or reversed out of a color
background in solid white.

Secondary Color Scheme of HACC:
The secondary color scheme for the College is used for creating marketing and communication pieces, including
(but not limited to) the website, billboards, postcards, flyers, posters and advertisements. At no time may the
College’s logo be altered using the secondary color scheme. The Office of College Advancement is the only entity
of the College with the authority to adjust the logo.

Official Colors of the HACC Foundation:
The official colors of the HACC Foundation are Pantone (PMS) 249C, Pantone (PMS) 7503C and Black (100%).
PANTONE (PMS) 249 C
CMYK: 56-97-32-16
RGB: 120-41-100
WEB: #782964

PANTONE (PMS) 7503 C
CMYK: 34-35-68-4
RGB: 170-151-102
WEB: #aa9766

BLACK (100%)

Secondary Color Scheme of the HACC Foundation:
The secondary color scheme for the HACC Foundation is used for creating marketing and communications
pieces, including but not limited to: the website, billboards, postcards, flyers, posters and advertisements. At
no time may the HACC Foundation’s logo be altered using the secondary color scheme. The Office of College
Advancement is the only entity of the College with the authority to adjust the logo.
PANTONE 201 C
CMYK: 25-100-79-20
RGB: 158-27-50
WEB: #9e1b32

PANTONE 5767 C
CMYK: 47-32-85-9
RGB: 139-142-75
WEB: #8b8e4b

PANTONE 646 C
CMYK: 72-43-16-1
RGB: 83-129-172
WEB: #5381ac

PANTONE 416 C
CMYK: 50-40-49-8
RGB: 131-132-123
WEB: #83847b
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Logo Usage: Official Guidelines
The trademarked logo distinguishes HACC, Central Pennsylvania’s
Community College, from competing institutions. All College
publications, literature and promotional items should include the
logo. Special attention should be given to safeguarding HACC’s brand
identity.
HACC owns all HACC-related and HACC Foundation-related logos.
Requests for the use of the HACC or HACC Foundation logos
should be addressed to the Integrated Marketing Communications
(IMC) Department via the Logo Request Form. Requesting the logo
will ensure that the proper logo and format are used. Advisors should
request logos on behalf of their students in promotion of official HACC
clubs.
The official HACC, Central Pennsylvania’s
Community, collegewide logo

Correct:

Please note: HACC logos are only authorized for official HACC
purposes such as College marketing, articulation agreements,
community partnerships, promotional items (pens, notebooks,
keychains, etc.), College technology and club promotions. Examples
of logo usage requests that will be denied include student projects,
student reports, unofficial social media pages and unofficial community
partnerships.
The HACC logo is designed as a combination of the symbol and the
name of the College, and should be used as a combination. It is not
appropriate to use the symbol alone or take the logo apart and use the
different elements separately. Any exception to this rule rests with the
IMC coordinator responsible for this guide and the vice president of
college advancement.
The logo containing the tagline “Founded in 1964” represents the
College and should be used in all materials representing more than
one campus, including academic programs, collegewide events and
collegewide marketing initiatives.
In August 2017, the College added the option of a collegewide
horizontal logo. This was a recommendation of the College’s integrated
marketing communications firm, as the circular logo was – at times –
difficult to place on marketing materials. The collegewide horizontal
logo may be used in all materials representing more than one campus,
including academic programs, collegewide events and collegewide
marketing initiatives.
In 2018, the College designed a horizontal option for the campusspecific logos as well.
The standard and horizontal versions of the campus-specific logos are
intended for campus-specific use. For example, promotional materials
that are exclusive to a campus and its community.
If you have questions about which logo to use, please
contact IMCprojects@hacc.edu.
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Logo Usage: Official Guidelines
Campus-specific Logos:

Gettysburg Campus

Harrisburg Campus

Lancaster Campus

Lebanon Campus

York Campus
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Logo Usage: Official Guidelines
Correct:
The HACC and HACC Foundation logos should
always be shown in their correct proportions.

Incorrect:

The HACC or HACC Foundation logo should never be displayed
disproportionately or on an angle.

The HACC “h” symbol is not to
be used alone, unless permission
from the Integrated Marketing
Communications Department
is granted.

Positioning:
When the HACC or HACC Foundation logo appears in publications or advertisements in conjunction with other logos, it should
appear to the right or left of the other logos featured.
However, the other logos may not appear within the clear space
that should surround the HACC or HACC Foundation logo as
detailed in the “Logo Usage: Official Guidelines: Clear Space”
section of this manual.
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Logo Usage: Official Guidelines
Color:
The official College logo can only be displayed in the combination of Black, Black (70%) and PMS 201C; all Black,
or reversed out of a color background in solid white.
The official HACC Foundation logo can only be displayed in the combination of PMS 249C and PMS 7503C, Black
or reversed out of a color background in solid white.
Do not use other tints or shades of these colors in a context that suggests they are official colors. At no time may the
College or HACC Foundation logos be altered using the secondary color scheme.
Correct Color Usage

Incorrect Color Usage

Unacceptable Logo Effects:
At no time is a HACC or HACC Foundation logo ever
to be distorted or manipulated by applying a Photoshop
effect or filter. This includes drop shadows, inner and
outer glow effects, embossing, beveled-edges and other
various graphic filters.
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Logo Usage: Official Guidelines
Acceptable Background Usage:
The HACC or HACC Foundation logo may be placed over color, lightly textured or faded backgrounds. It is
important, however, that the logos be clearly identifiable and not muddled from the background treatment used.

Unacceptable Background Usage:
The HACC or HACC Foundation logo may not be placed over photographs with busy and high-contrast backgrounds.

Clear Space:
The College and HACC Foundation logos must have a clear .25-inch space surrounding them. The .25inch clear space area is denoted by the blue rules in the diagram to the left.
To ensure that the logos stand clear on the page, no other graphic or typographic element should appear
within this space.

.25”
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Logo Usage: Official Guidelines
Minimum Size:

1”

1.5”

The legibility of the logo is critical to
its recognition. Therefore, a minimum
reproduction scale has been established.
The minimum width of the circular
HACC logo is 1 inch. The minimum
width of the horizontal HACC or HACC
Foundation logo is 1.5 inches.

Logo File Formats:
The official HACC and HACC Foundation logos are available in a variety of
file formats. Understanding the distinction of each format is important so
each is used properly. Never re-proportion or modify the logo.
Formats are available upon request in official school colors and black and
white in EPS, TIFF, JPEG, PNG and GIF formats.
Whenever possible, please use the EPS format as it allows for the highest
quality reproductions. In addition, the EPS format is the only file format
that can be increased or decreased in size.
TIFF files will also reproduce well but can only be used at 100 percent or decreased in size. Never increase
the size of a TIFF file. If you need a TIFF file in a larger size than the one provided, please contact the Office of
College Advancement with the specifications of the size you need and one will be customized for you.
The JPEG, PNG and GIF formats are provided for Internet use only. They also must be used at 100 percent or
decreased in size. If you need a JPEG, PNG or GIF file in a larger size than the one provided, please contact the
Office of College Advancement with the specifications of the size you need and one will be customized for you.

External Requests for Use of a HACC or HACC Foundation Logo:
External requests for use of a HACC or HACC Foundation logo must be coordinated and approved by the Office
of College Advancement. This procedure ensures the logos are used properly. If you are working with an external
organization as a partnership and are in need of a HACC or HACC Foundation logo, please complete the Logo
Request Form on behalf of the external organization.
The logo(s) will be provided if the requests meet the following criteria:
• HACC has a standing articulation agreement, sponsorship contract or other official relationship with
the external organization requesting use of the logo. The logo should not be used in conjunction with
events that are held at the College but not actually sponsored by the College.
• The logo(s) will be used in a manner that is accurate to the terms of the agreement with the
external organization.
• Use of the logo(s) will not violate any of the guidelines within the College’s Visual
Identity Standards.
Copying a HACC or HACC Foundation logo from the website is prohibited.
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Other HACC Logos/Symbols
Specific centers and facilities within the College have individual or corporate donors whose gifts require
recognition. Offices within the College have their specific logos that must be used. Care must be taken to
appropriately identify and recognize donors and offices by using the complete name of their named facilities
and their logos, where appropriate.

HACC Foundation: The HACC Foundation is a 501(c)(3) nonprofit
organization that was established in 1985 to raise funds for HACC,
Central Pennsylvania’s Community College. Thanks to generous donors,
the HACC Foundation provides millions of dollars to the College each
year. That financial support provides scholarships for students, innovative
academic programs, state-of-the-art training equipment and modernized
facilities. HACC Foundation publications must use the HACC
Foundation logo. In copy, always use the full name.

HACC Hawks: HACC athletic teams are called “Hawks” and the
symbol of HACC athletic teams is a graphic representation of the
“HACC Hawk.” The women’s teams are called “Lady Hawks.”
Use of the HACC Hawks symbols are restricted to the HACC Athletics
Department and sports teams for use on publications, uniforms, apparel
and other team support items. Use of the HACC Hawks symbol(s) must
be submitted through the HACC Athletics Department and have
approval of the Office of College Advancement prior to implementation.

Rose Lehrman Arts Center: Built in 1975, the Rose Lehrman Arts
Center at HACC is home to the Rose Lehrman Art Gallery and the
College’s theatre, music and art programs. The auditorium theatre is a
400-seat theatre facility. It boasts fully accessible and intimate theatre
performances where no seat is more than 45 feet from the stage.
The Rose Lehrman Arts Center was the last building to be
constructed in the HACC Harrisburg Campus’ 10-year master
plan. When it was finished in 1975, it was the first
multidisciplinary arts center in the region.
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Other HACC Logos/Symbols

Unlock
Y UR
Success

HACC Tutoring and Testing
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Logo Design and Review Procedures
Requests for Additional College Logos:
Logos for student organizations can be designed by the student organization. Prior to use, it must be emailed to
IMCprojects@hacc.edu for review by the IMC Department. The IMC Department will review and approve the
logo to ensure it aligns with the College’s core values.
The IMC Department will not design logos for academic programs, affinity groups or College initiatives. In
addition, text should not be added above, below or beside an approved College logo to create the appearance of a
program-specific or functional unit logo. All academic programs, functional units or other entities of the College
should use the collegewide logo – circular or horizontal.
Logos designed or approved by the IMC Department prior to Aug. 31, 2017, will remain in use.

HACC Logos Not Created and Approved by OCA:
College logos created without input from OCA are not approved for use by the College.

Campus-Specific Logos:
The College does not develop campus-specific anniversary logos. During a campus anniversary, the campus
should continue to use the collegewide logo when appropriate and incorporate the announcement of the
anniversary into written text.
For example, a tagline, such as “Celebrating ___ years in Gettysburg” can be placed beneath the logo for selected
campus-specific material (such as a 5K walk/run, a lecture or legislative panel) with the approval of the Office
of College Advancement.
The College will develop a collegewide anniversary logo when celebrating significant milestones
every 25 years.
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Wordmark
Wordmark: A text-based mark identifying an individual, company, organization, product or brand.*
Because each application will vary – and due to the wordmark’s relative simplicity – there are no hard and
fast rules regarding its positional and proportional relationship to the logo. Just be sure to give the logo and
wordmark room to breathe. Some acceptable possibilities are shown below.

Traditionally

Traditionally

When the “ly” adverbs are used to modify “YOURS.”, they should be:
•
•
•
•

In the italicized form of the font Play
Left justified
30–40 percent of the height of “YOURS.”
Spaced above “YOURS.” using leading equal to the thickness of any one of the letters in “YOURS.”

(Leading is the space between lines.)
Please note the following when using “YOURS. ”:
• Capitalize YOUR/YOURS in headlines and email blast subject lines. YOUR/YOURS will then be lowercase
within the content below.
• If YOUR/YOURS is not included in the headline, please capitalize it in the first instance of the body of
content - but not thereafter.

*Reference: http://desktoppub.about.com/od/glossary/g/Wordmark.htm
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Font Usage
Official College Serif Fonts:
Times New Roman
Times New Roman Italic
Times New Roman Bold
Times New Roman Bold Italic
Warnock Pro
Warnock Pro Italic
Warnock Pro Bold
Warnock Pro Bold Italic

Official College Sans Serif Fonts:
Arial
Arial Italic
Arial Bold
Arial Bold Italic

College documents should contain the Times New
Roman or Warnock Pro (serif type) font families and/
or the Arial (sans-serif type) font families. Restraint is
the general rule of graphic design. Documents should
not use more than two to three font families. Families
are one type face in normal, bold, italic, bold italic, etc.
When implementing the HACC brand (“ly” word and
“YOURS.”), use the “Play” font. To access the “Play”
font, please contact the Office of College Advancement
(OCA).
Always use the actual font to change to bold or italics
(i.e. Times New Roman Bold) and not the shortcut
keys available in most graphic design programs. Using
the shortcut keys can account for problems in the
printing process.
If you would like to replace one of the approved fonts
with a novelty font (i.e. script font), please consult
with OCA.
Use only one space after a period, not two. This is the
standard professional style.

Play
Play Italic
Play Bold
Play Bold Italic
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“h” Framing
The imagery will feature real HACC students in classroom, lab and campus settings. The featured person(s)
or persons will be framed by the “h” pattern, with the background progressively defocused across the thickness
of the “h” shape.
This defocusing accomplishes two things:
1) Draws attention to the subject.
2) Allows typography to be placed over an otherwise distracting background.

1. Start with original photo

2. Frame subject with “h” frame

4. Defocus around “h” frame

3. Make “h” frame slightly transparent
(approximately 70% or higher)

5. Add typography
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Photography
For all HACC printed material, photographs should always be the chosen
format of images instead of clip art and images available in Microsoft Office
software. While there are exceptions for using clip art (such as a drawing of
a phone where there is a call to action in a newspaper ad), its use should be
very limited.
Actual photography of HACC locations, students, alumni and employees are
required and can be found at flickr.com/photos/hacc/sets.
When choosing photographs to use in publications, please note:
• Photos should be of HACC students, employees or the HACC campuses.
• Stock photography is only allowed when it is of a generic image, such as
a soccer ball.
• Photographs should convey the positive spirit of the HACC
environment. Please use photos that reflect HACC’s diverse student
population (age, race, gender and program of study) and in active and
positive situations.
• To ensure that diversity is accurately reflected in our marketing pieces,
please use one photo of a BIPOC (Black, Indigenous and people of color) individual to every three photos of a White individual. “Institutions
with minimal diversity in their student bodies should not create a false
narrative through visual marketing. Imagery that falsely reflects the reality on campus risks marginalizing students who believed otherwise and
can diminish the authenticity and reputation of the institution. A Black
student who chose her college partially based on the diverse images she
saw in the viewbook may feel duped and isolated instead of included
and valued.” - Best Practices for Inclusive and Diverse Photography in
Higher Education
• During the COVID-19 pandemic and while the College is in phase seven of the seven-phased plan (pdf), face coverings are encouraged but not
required. Therefore, please ensure you use a mixture of images of students
in masks and some without. Masks should be pictured at least 25% of the time.
• All photographs should be in 300 dpi resolution and CMYK format for optimal print reproduction.
• Anyone that is photographed and/or videotaped by a HACC employee or vendor of HACC for any
marketing or promotional purpose for HACC must sign a photo/video release form.
• Please email a copy of the photo/video release form to releaseform@hacc.edu. HACC’s
videographer/photographer will keep a copy on file.
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Photoshopping/Manipulation of Photographs

Adjustments or edits to photographs may be performed by specified Office of College Advancement
employees only.
• Cropping and color correcting a photograph are
allowed, as well as silhouetting images of people
and objects against various backdrops.
• “Photoshopping” (digitally manipulating or
altering) an image of people or places is not
allowed.
• Placing people into photographs with the intent
to state they were really there is unethical and
therefore forbidden.

• Editing signage held by a person within an
image is unethical and therefore forbidden.
• Removing pimples, scars or other physical
characteristics from people’s bodies with the
intent to misrepresent their appearance
is forbidden.
• Interpretation of this rule rests with the
integrated marketing communications
coordinator responsible for this guide and the
vice president of college advancement.
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HACC Letterhead Usage
When composing a letter to be printed on the official HACC letterhead, please set the following margins in your
Word document:
Top: 1.9”

Bottom: 1”

Left: .675”

Right: .5”
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HACC Foundation Letterhead Usage
When composing a letter to be printed on the official HACC Foundation letterhead, please set the following
margins in your Word document:
Top: 1.25”

Bottom: 1.55”		

2.25”

Left: 2.25”

Right: .5”

.5”

1.25”

1.55”
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Publication Templates
Projects Intended for
Internal Distribution
To facilitate the ability of individuals, departments
and programs to produce consistent, high-quality
materials in compliance with these standards, OCA
has created templates of the most commonly needed
graphic materials for use with Microsoft Word and
PowerPoint software.
The templates are designed to enable individuals,
departments or divisions to quickly and easily create
effective graphic materials for internal audiences only
(internal audiences are continuing HACC students
and employees). They contain elements that should be
consistent throughout the institution and spaces for you
to customize them with appropriate photographs and text.
Templates for the following types of graphic materials are
found on the homepage of myHACC under
“On-Campus Advertising and Marketing” in
the Office of College Advancement channel:
•
•
•
•
•
•
•
•
•

Agenda
Brochure
Campus video screen
Certificate
Flyer
Letterhead
Newsletter
Poster
PowerPoint presentation

Projects Intended for
External Distribution
OCA must produce materials intended to be
distributed externally (future students, alumni
and donors), with the exception of the certificate
templates, emails and letters. OCA has the experience
and knowledge about the proper guidelines and state
requirements involved in producing, mailing and
distributing a large variety of projects (publications,
signage, Web graphics, etc).
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Required Statements
Certain College publications are to contain statements as directed by law or policy. College publications shall
bear an equal employment opportunity commission (EEOC) nondiscrimination statement. The following three
statements have been adopted for specific uses in regards to the EEOC nondiscrimination statement:
Abbreviated Statement –Version One: HACC does not discriminate in employment,
student admissions and student services on the basis of race, color, religion, age, political
affiliation or belief, sex, national origin, ancestry, disability, place of birth, General Education Development Certification (GED), marital status, sexual orientation, gender identity
or expression, veteran status or any other legally protected classification.

Abbreviated Statement –Version Two: EOE-M/F/D/V
The abbreviated statements should be set in Times New Roman Regular at 6/7 (6-point text/7-point leading)
and appear near the bottom of the publication. Publication size and available space will determine which
abbreviated statement is most appropriate to use. One of the abbreviated nondiscrimination statements must
appear in any HACC publication or newspaper ad distributed to an external audience, including, but not
limited to:
•
•
•
•
•
•
•

Advertisements
Brochures
Email Blasts
Flyers
Newsletters
Postcards
Posters

Full Statement: HACC, Central Pennsylvania’s Community College, in full accordance
with the law, does not discriminate in employment, student admissions and student
services on the basis of race, color, religion, age, political affiliation or belief, sex, national
origin, ancestry, disability, place of birth, General Education Development Certification
(GED), marital status, sexual orientation, gender identity or expression, veteran status or
any other legally protected classification. HACC recognizes its responsibility to promote
the principles of equal opportunity for employment, student admissions, student
activities and student services taking active steps to recruit minorities and women.
Inquiries should be directed to the Title IX Coordinator/College Diversity Officer, One
HACC Drive, Harrisburg, PA 17110, telephone 717-736-4100.
The full statement should be set in Times New Roman Regular at 6/7 (6-point text/7-point leading) and
appear near the front portion of the course catalog. The full statement can appear in the back portion of
class schedules, annual reports and brochures.
This full nondiscrimination statement must be included on the HACC website and in the following
HACC publications:
• Class schedules
• Course catalog
• Annual reports
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College Seal
Designed by HACC alumna Lynn Fair circa 1964, the College seal consists of:
• The historical name, “Harrisburg Area Community College,” arranged around a central shield bearing
the motto, “Knowledge, Wisdom, Truth”
• Graphic elements representing allied health and the sciences (microscope and atom), the arts (book,
scroll and quill pen) and business and industry (cog and gear)
• The State Capitol
Use of the College seal is governed exclusively by the Office of the President, and may not be used by other
areas of the College without consent. It is reserved for use on the most formal communications of the College,
such as diplomas and proclamations, and publications supporting commencement, graduations, convocations
and inaugurations.
To request permission to use the College seal, please email IMCprojects@hacc.edu.
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HACC Mascot
The image of the HACC Hawk, Hemingway, may be used in collegewide
publications and it may be modified within reason for “fun” or artistic
purposes. All artistic interpretations of HACC’s mascot must receive written
approval from the Office of College Advancement (IMCprojects@hacc.edu)
and the Office of Student Affairs and Enrollment Management and must
reflect the current mascot costume adopted in 2012.
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Bookstore Merchandise
This section will give guidelines for creating HACC Campus Bookstore retail merchandise that incorporates any
visual representation of HACC, Central Pennsylvania’s Community College, in its design.
Design can mean the imprinting of HACC on a pre-made design or the incorporating of HACC into an original
design. This merchandise includes apparel, gifts, school supplies and other items. Each item has unique aspects
of size, shape, color, style and type of materials that will influence the design.
Clarity of Message
For any HACC-imprinted item, it should be clear in the item’s design that the item represents HACC.
Official HACC Logos
The official HACC logo and other College logos will follow the guidelines stated earlier in the Visual Identity
Standards.
Licensing
At this time, HACC does not participate in any of the collegiate licensing programs. Along with protecting
its brand, the reason for licensing is to earn fees for the use of that brand. With the bookstore having
no competition for the sale of HACC merchandise, the cost involved to license with no financial benefits
is prohibitive.
School Colors
HACC’s school colors are maroon and white. The bookstore should sell merchandise representing these school
colors. However, merchandise should not be limited to these colors.
Fashion Trends and Colors
Vendors generally follow fashion trends that can change from season to season. Changes occur in both styles
and colors. While following these seasonal trends is not required, it is recommended that they should be
considered for the design of apparel and other bookstore merchandise in order to capture a larger market.
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Bookstore Merchandise
Vendor Design Templates:
Many merchandise vendors have design templates to help the bookstores create designs on the items for sale.
These templates benefit the bookstore by saving both time and money. Many of these templates are proven
designs that have been done by other colleges. Examples of the vendor design template process are shown below.

Wording and Fonts:
In the creation of an aesthetically pleasing and ultimately salable design, various fonts are available. Fonts should
be used that will enhance the design of the item. Sizes of the font can vary for each design and can depend on the
size imprint area. Literally, “HACC, Central Pennsylvania’s Community College” is a large quantity of characters.
In order to create a design, these characters may be pulled apart or abbreviated to fit the imprint area. For
example, HACC may stand alone in a design. Or, Pennsylvania may be abbreviated to Pa. This should only be
done if HACC remains clear in the design.
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